
GRACE SHOP TO SCORE CONTEST 
Official Rules and Regulations 

 
The “Grace Shop To Score Contest” (the “Contest”) is sponsored by Grace Foods Canada (the “Sponsor”). 
 
By participating in this Contest, entrants agree to be bound by these Official Rules and Regulations (the “Rules”). 
 
1. CONTEST PERIOD 
The Contest begins on June 3, 2026 at 10:00 a.m. Eastern Standard Time (“EST”) and ends on August 12, 2026 at 11:59 p.m. EST 
(the “Contest Period”). All entries must be received during the Contest Period to be eligible. 
 
2. ELIGIBILITY 
The Contest is open only to legal residents of Canada who have reached the age of majority in their province or territory of 
residence at the time of entry. 
Employees, officers, directors, representatives and agents of the Sponsor, its parent companies, affiliates, subsidiaries, advertising 
and promotional agencies, contest administrators, prize suppliers, and any other parties engaged in the development, production, 
administration or fulfillment of the Contest, as well as members of their immediate families (defined as spouse, parent, child, sibling 
and their respective spouses, regardless of where they reside) and persons living in the same household, whether related or not, 
are not eligible to enter or win. 
The Contest is void where prohibited by law. 
 
3. HOW TO ENTER 
NO PURCHASE NECESSARY. 
During the Contest Period, eligible entrants may enter by visiting: 
GraceShopToScore.ca 
and completing the online entry form, including uploading a valid proof of purchase (retailer receipt), where applicable. 
Limit of fifteen (15) entries per person, per email address, per day during the Contest Period unless otherwise specified by the 
Sponsor. 
Entries generated by script, macro, robotic, programmed, or automated means are prohibited and will be disqualified. 
All entries become the property of the Sponsor and will not be returned. 
No Purchase Necessary Method of Entry 
To enter without making a purchase, an eligible entrant may handwrite, in a minimum of fifty (50) original words, a unique essay 
describing why they enjoy Grace products and writing out their favourite recipe using that product and mail it, together with their full 
name, mailing address, telephone number, email address and date of birth, to the Sponsor at: 

Grace Foods 
Shop to Score Contest 
3375 North Service Road, Suite B15 
Burlington, Ontario L7N 3G2 

Upon receipt and verification of eligibility, the entrant will receive one (1) entry into the Contest. 
Mail-in entries must be postmarked during the Contest Period and received no later than five (5) business days following the 
Contest closing date. 
Photocopied, mechanically reproduced, illegible, incomplete or inaccurate entries are void. 
 
4. RECEIPT REQUIREMENTS 
Uploaded receipts must: 

• Clearly show the retailer name; 
• Clearly show qualifying product purchase(s); 
• Clearly show the date and time of purchase; and 
• Be submitted in an accepted digital format. 

Receipts that are altered, forged, illegible, incomplete, duplicated, fraudulent, or otherwise inconsistent with these Rules may be 
rejected at the Sponsor’s sole discretion. 
The Sponsor reserves the right to request original receipts for verification purposes at any time. 
 
5. PRIZES 
There are a total of sixty one (61) prizes available to be won, consisting of: 

• 55” Smart TV & Sound Bar ARV $1,500 – 3 available to be won 
• $1,500 Cash for rent or mortgage  - 1 available to be won 
• $1,500 Airline Voucher - 1 available to be won 
• Gas BBQ Grill - ARV $1,500 – 1 available to be won 
• Noise cancelling headphones – 5 available to be won 
• Grocery gift cards $100 – 25 available to be won 
• Smart home starter kits – 5 available to be 
• Cooler filled with Grace Food products – 5 available to be won 
• National Soccer Team Replica Jerseys – 15 available to be won 

The exact nature and composition of each prize shall be determined by the Sponsor in its sole discretion. 
Prizes must be accepted as awarded and are not transferable, assignable, refundable or redeemable for cash, except at the sole 
discretion of the Sponsor. 



The Sponsor reserves the right to substitute a prize, in whole or in part, with a prize of equal or greater value if a prize cannot be 
awarded as described for any reason. 
 
6. WINNER SELECTION 
Grand Prize Draws 
Grand Prize draws will be conducted on or about: 

• June 10, 2026 
• June 24, 2026 
• July 8, 2026 
• July 22, 2026 
• August 5, 2026 
• August 12, 2026 

Secondary Prize Draws 
Secondary Prize draws will be conducted on or about: 

• June 17, 2026 
• July 1, 2026 
• July 15, 2026 
• July 29, 2026 
• August 12, 2026 

Draws will be conducted from among all eligible entries received during the Contest Period. 
Odds of winning depend on the total number of eligible entries received. 
Selected entrants will be contacted by telephone, email and/or direct message using the contact information provided at the time of 
entry. 
If a selected entrant cannot be contacted within five (5) business days, is found to be ineligible, fails to correctly answer the required 
skill-testing question, or otherwise fails to comply with these Rules, the entrant may be disqualified and an alternate entrant may be 
selected. 
 
7. SKILL-TESTING QUESTION 
As a condition of being declared a winner, each selected entrant must correctly answer, without assistance of any kind, a time-
limited mathematical skill-testing question administered by telephone, email or other electronic means, at the sole discretion of the 
Sponsor. 
 
8. PUBLICITY RELEASE 
By accepting a prize, each winner agrees to permit the Sponsor and its representatives to use their name, city/province of 
residence, photograph, image, likeness, statements and/or voice for advertising, publicity and promotional purposes in any media 
now known or hereafter devised, worldwide and in perpetuity, without further notice, compensation or permission, unless prohibited 
by law. 
 
9. PRIVACY 
Personal information collected in connection with this Contest will be used solely for the administration of the Contest and in 
accordance with applicable privacy laws and the Sponsor’s privacy policy. 
By entering the Contest, entrants consent to the collection, use and disclosure of their personal information for the purposes of 
administering the Contest. 
 
10. GENERAL CONDITIONS 
The Sponsor reserves the right, in its sole discretion, to cancel, suspend, terminate or modify the Contest, in whole or in part, at any 
time and without notice if any fraud, technical failure, virus, bug, corruption, unauthorized intervention or other factor interferes with 
the proper conduct of the Contest as contemplated by these Rules. 
The Sponsor is not responsible for: 

• Lost, late, incomplete, illegible, stolen, delayed, damaged or misdirected entries; 
• Technical failures of any kind; 
• Unauthorized human intervention in any part of the entry process or the Contest; 
• Any injury or damage to persons or property resulting from participation in the Contest or receipt or use of any prize. 

The Sponsor reserves the right to disqualify any individual who tampers with the entry process, violates these Rules, or acts in a 
disruptive or unsportsmanlike manner. 
In the event of any discrepancy or inconsistency between the terms and conditions of these English Rules and disclosures or other 
statements contained in any Contest-related materials, including but not limited to advertising, point of sale, television, print or online 
advertising, the terms and conditions of these Rules shall prevail. 
 
11. LIMITATION OF LIABILITY 
By entering the Contest, entrants release and hold harmless the Sponsor and its affiliates, subsidiaries, advertising and promotional 
agencies, and each of their respective officers, directors, employees, representatives and agents from any and all liability arising 
from participation in the Contest or the acceptance, use or misuse of any prize. 
 
12. GOVERNING LAW 
The Contest is subject to all applicable federal, provincial and municipal laws and regulations of Canada. 



Any disputes arising in connection with the Contest shall be governed by the laws of the Province of Ontario and the federal laws of 
Canada applicable therein. 
 
13. QUEBEC RESIDENTS 
For residents of Quebec, any litigation respecting the conduct or organization of a publicity contest may be submitted to the Régie 
des alcools, des courses et des jeux for a ruling. Any litigation respecting the awarding of a prize may be submitted to the Régie 
solely for the purpose of helping the parties reach a settlement. 
 
14. SPONSOR 
The Contest is sponsored by: 
Grace Foods Canada 
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